




Don’t Just Take Our Word For It.

The Circulation Verification Council and The  

Media Audit have done extensive surveying of  

our readers, as well as the Albuquerque market. 

Here’s what they discovered:

Our Readers Buy From Our Advertisers.

Over 80% indicated that they frequently purchase 

products and services advertised in the magazine.

And They Are Looking to Buy Your  

Products and Services.

Percentage of readers planning the following 

purchases within a year.

• Dining & Entertainment, over 90%

• Furniture & Home Furnishings, over 60%

• Automobile Accessories, over 60%

• Home Improvement & Supplies, over 50%

• Vacations & Travel, over 50%

• Lawn & Garden, over 50%

• Athletic & Sports Equipment, over 40%

• Jewelry, over 30%

• Televisions & Electronics, over 30%

• Automobiles, over 30%

• Major Home Appliances, over 30%

• Carpet & Flooring, over 30%

Our Readers Keep and Read the Magazine.

Over 70% of our readers keep the magazine for a 

month or more.

Our Readers Have Disposable Income.

Over 70% of our readers keep the magazine for a 

month or more.

Our Readers Have Disposable Income.

Over 45% of our readers have an annual household 

income over $50,000, and nearly half of those have 

an annual household income over $100,000.

Distribution & Circulation

Our magazine was not created for advertisers,  

it was created for readers. And it shows. 

With 98% paid circulation we can assure you 

that those reading the magazine are reading 

the magazine. We don’t overprint or mass 

mail to increase our circulation. About 32% 

of our issues are mailed to subscribers and 

68% are purchased as single copies at retail 

distribution points throughout the city. At 

nearly all of our retail locations, ATM is by far 

the #1 selling publication, outselling national 

titles such as Time and Newsweek.

Our Circulation Continues to Grow

More than 117,000 people have seen at least 

one of the last four issues of Albuquerque The 

Magazine. Our circulation increases for each 

issue. Please ask your advertising executive for 

the most recent circulation figures.

Editorial Departments
Each month our readers enjoy inspired content through 

the following departments of the magazine.

Tapas

Fun bites of the latest things to buy, see, taste and feel 

in Albuquerque.

Tiempo

The hottest tickets in music covering the city’s vibrant 

music scene.

Personality

A toast to Albuquerqueans at work and play.

Albuquerque on Film

A pulse check of our booming film and movie industry.

Faces and Places

ATM catches Albuquerqueans at recent community 

gatherings and charitable events.

Creatives

Insight into local art and the artists in the city.

Behind the Scenes

A VIP pass to unusual jobs that fly below the radar.

From the Vine

A passport to Albuquerque’s world of wine and spirits 

– who’s drinking what, and what’s worth drinking.

My Favorite Recipe

Breaking bread with Albuquerque’s culinary personalities.

‘Til You Drop

Highlights of the best places for local shopping and the 

city’s most coveted products.

The Passenger Window

ATM investigates those oddities you may wonder about 

as you drive around town.

The A-List

A chance to compare your passions to Albuquerqueans 

of note.

Datebook

A local guide to everything happening each month  

in Albuquerque.

Albuquerque The Magazine has a staff full of 

people who love this city. We work hard to 

uncover the interesting aspects of society, 

entertainment, dining, shopping, nightlife, 

travel, music, humor, finance and the events 

happening throughout the city.

Editorial
Focus
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